


HOW TO MAKE SMALL 

BUSINESSES PART OF 

THE CITY OF THE 

FUTURE
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HOW DO YOU CHOOSE 

A NEIGHBORHOOD TO LIVE IN?
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Ercolano
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Roma
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WHY SMALL BUSINESSES

ARE CONNECTED TO URBACT?
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POP UP TO DATE

Reconversion of vacant commercial 

properties for creative entrepreneurship

Springboards for urban 

growth

ANTWERP
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SHOPS WITH A HISTORY

A municipal programme to recognize 

trade as a distinctive element of the city

82 historical shops

selected by the City Hall

LISBON
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FINDING OPPORTUNITIES

IN DECLINING CITIES

Pop up shops to bring entrepreneurs into 

the city centre

18 empty shops

transformed in high 

quality proximity stores

ALTENA
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SHOPS AND SOCIAL 

INNOVATION
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FROM VIRTUAL REALITY TO 
REAL LIFE
Contrasting the degradation of shopping 
streets through virtual reality solutions able 
to create new solutions for businesses and 
young people

A participatory and 
multidisciplinary approach 
to revive Pilsudskiego
street

WROCLAW
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SHOPS AND URBAN MOBILITY
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INVOLVING SHOP OWNERS 
IN LOGISTICS STRATEGIES
A new sustainable mobility plan taking into 
account temporary parking areas for 
goods and services to be delivered to 
shops in a sustainable way 

A participatory approach 
to harmonize logistics and 
urban developement

PARMA
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SHOPS, INNOVATION AND 

SOCIAL MEDIA
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COSTO ðCONNECTED 

STORES
A network to support digital skills of 

proximity shops in deprived areas of Paris

Testing social media to 

attract visitors and 

customers to independent 

shops

PARIS
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SHOPS TO CONTRAST POVERTY
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CASA ZANARDI
Charity shops offering food to deprived 

groups and families 

A community network to 

contrast poverty and 
food waste

BOLOGNA
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STREET STORE
Pop up store offering clothes to 

homeless and deprived people  

A network of 580 stores 

worldwide to promote 

recycling and reuse

CAPE TOWN
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SHOPS VS MALLS?
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COMMUNITY MALLS
Small businesses open new types of 
malls with quality products made by 
artisans and small productions

New public spaces 
against the invasion of 
big chains and retail 
giants 

BANGKOK
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CITIES VS CHAIN STORES?
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STRATEGIES TO 
BAN/REDUCE CHAIN 
STORES
Jersey City: maximum 30% commercial 
space in downtown
San Francisco: òformula retailó allowed 
only in some areas of the city
Nantucket:  chain stores banned

Local authorities ruling the 
presence of chain stores 

SAN FRANCISCO

JERSEY CITY
NANTUCKET
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INDEPENDENT SHOPS VS HIGH 

STREETS?
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SHOPS AS HEART OF THE 
COMMUNITY
A traders association to revive 
Bishopthorpe road and promote 
independent shops against big chains

Quality shops to contrast 
the decline of the high 
streets

YORK


